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WHITE RIBBON TALKING POINTS 
As a White Ribbon supporter you may be asked at some point to people from your community about the campaign and why you are involved. We have prepared these talking points to give you an overview of domestic violence in New Zealand including ideas and useful facts. We have found that the most compelling stories and speeches that really connect with audiences are those told from the heart. So we encourage you to use these points as inspiration or back up information to telling your own personal story or reasons for supporting the campaign. 

Violence towards women in New Zealand – the breakdown

· On average 14 women are killed a year in New Zealand, with around 3,500 convictions recorded against men for assaults on women each year. Some estimates put the lifetime incidence of partner violence on women as high as one in three. 

Effect on children/tamariki

· Domestic violence also affects children directly: in one study, one quarter of the mothers reported that their children were physically involved in the events.
 
· Domestic violence has harmful long-term effects on children. It can result in a failure to thrive in preschool children; and a propensity for school-age children to exhibit aggression, anxiety, depression, sleeplessness, low self-esteem, low levels of empathy, lower scores on verbal, motor, and cognitive skill measures.

Breaking the cycle

· We also know that intergenerational factors are important - that witnessing domestic abuse during childhood is correlated with being either a victim or a perpetrator of abuse in later relationships as an adult
. The effects are profound and the ripples are wide.  Victims can exhibit signs of physical or mental illness including substance abuse.

Cost to the country

· Along with the real human cost there is a direct fiscal cost; according to the Ministry of Social Development, the cost of family violence to the state could be as high as $8 billion a year.

Reporting family violence – ‘tip of the iceberg?’
· As bad as the official picture may seem, the reality is that much of the violence that occurs within New Zealand homes is still well hidden. Even though reporting of family violence has improved, police still believe they are seeing only the tip of the iceberg. Some reports suggest only 20 percent of family violence is reported!
· The positive is that reporting rates are up, which we interpret as a good thing – this represents a growing intolerance of violence, where people are getting the message that it’s not OK and are unwilling to remain silent.
It’s happening everywhere

· The effects of domestic violence are far reaching and appear across all of New Zealand regardless of age, ethnicity, location and wealth. 

So what can we do about it?

· The difficult answer is that there is no simple solution. If there was, we would have addressed this problem many years ago. But, instead, we’re left with one of those complex and multifaceted social problems that require multiple, and sustained, responses. 

· Ending violence towards women requires working with men, women, children, grandparents, teachers, doctors, nurses, lawyers,  police, service providers, government agencies, the legal profession, and the sporting fraternity to ensure that violence comes to be regarded as unacceptable, and that people take action. It’s about attitudes, it’s about behavior, it’s about support systems, it’s about policy, it’s about healthy relationships within families and whānau – and working together to support that.

· White Ribbon proudly plays a role in being part of that solution.
The Campaign

· This campaign is about mobilising action to eliminate violence towards women. The White Ribbon is a symbol of hope for a world where women can live free from the fear of violence. Wearing the ribbon is about challenging the acceptability of violence – by getting men involved, helping to break the silence, and encouraging everyone to come together to build a better world for all.

· The campaign originated in Canada where in 1991 fourteen women were murdered in a Canadian University. A man ordered the men out and shot these women. Within months 100,000 Canadian men were wearing a White Ribbon.  In 1999 the United Nations officially recognised 25 November as the International Day for the Elimination of Violence Against Women. UNIFEM introduced the campaign to New Zealand in 2004 and in 2006 the Families Commission became the lead agency working together with government and non-government agencies. 

· 2011 is the twentieth anniversary of the White Ribbon Campaign.

How do we change men’s attitudes and behaviours?

· The campaign aims to change men’s attitudes and behaviours predominately through men talking to men, in ways that men understand. We use messages and stories that men can relate to, or that will inspire them to change, i.e. talking about how a man’s violent or oppressive behavior to women is reflected in the eyes of his children, or when the messages come from his peers.

White Ribbon Ambassadors 

· White Ribbon Ambassadors play a vital role in the campaign. Ambassadors are men that care deeply about the health and wellbeing of families. As role models and respected individuals within their community and country, they have a unique opportunity to influence other men and encourage them to take a serious look at their attitudes and behaviour towards women.  

· We aim to have Ambassadors from every age group, ethnicity and socio-economic position. We want to ensure that every man that needs to hear this message, can understand it because it’s told to him in his language, in a way he can understand.

· Sports heroes such as Ruben Wiki are great Ambassadors. As captain of the Kiwis, he played with controlled aggression on the field, but would never use that aggression in his home. He uses his profile and position to champion a violence-free life for women and children.
· Young prominent men like chart-topper Stan Walker are also great Ambassadors. Stan tells his audience the story of the turmoil that family violence wreaked upon his family, in order to strengthen the lives of others.

· There are many other ambassadors and you may wish to pick one that connects with your community. An up-to-date list is always available and on the White Ribbon website.

Personal stories

· We encourage you to tell your personal story or reasons for being a White Ribbon Ambassador, to really connect with your audience. What inspired you to support the campaign? Talking about your personal interactions with men and boys could also be the source of inspirational material. 

Other White Ribbon activities and projects

· If you would like to know about some of the other activities of the White Ribbon Campaign, check out the White Ribbon website - www.whiteribbon.org.nz. There are lots of ways you can take part in the campaign – get involved! 

· This year the campaign includes the White Ribbon Ride in the North and South Islands, the Giant Ribbon Pledge Project and Newspaper Pledge Project. All the project plans are available for download from the White Ribbon website. 

· To speak about the White Ribbon Ride we would focus on how these are tough looking guys on big bikes, yet they are visiting communities to deliver messages of love and respect. They talk about ‘positive masculinity’: that you can be a ‘bloke’, and enjoy ‘blokey’ things, but real men don’t bring aggression and violence into their homes and relationships.

Addressing business leaders

· We have huge momentum in our communities, with strong individuals leading the way in every field of endeavour.  But White Ribbon needs leadership at every level. We need to bring businesses alongside the campaign to help end the denial that violence towards women is the purview of the vulnerable or Maori and Pacific peoples. Families across the nation are looking for that leadership.

Suggested Introduction to a speech

· ‘I want us to pause for a moment to reflect on how nice it is to be in these very pleasant surroundings, sharing this good food and korero, because while we’re here doing this, we need to remember that this morning will be turning out very differently for thousands of women across this country. Some will be quietly getting the kids off to school or heading to work, nursing fresh bruises. Others will be dreading another day where they are not able to mix with friends, not able to talk on the phone, living in a constant state of anxiety. Others will be wondering how they’re going to feed their children tonight when their husband controls the money and he’s spent it all already. These are not unusual stories. Unfortunately they are a reality for far too many New Zealand women.’
What you (the public) can do

· Participate in local White Ribbon activities.
· Build the White Ribbon message into community activities.
· Challenge attitudes and behaviour that condone violence.
· Wear the White Ribbon not for one day of the year, but for 365 days.
· Put posters up in staff rooms and bathrooms; hold a lunch time panel discussion. 
· Write something about preventing violence against women for your organisation’s newsletter or intranet.
· Organise a peaceful demonstration or memorial for women who have been killed. 

· Organise to give a talk at the local rugby/cricket/football/karate club about what men can do to stop violence against women. 

· Talk to church leaders about including violence prevention messages in their sermons and public talks during WRD.
Where to go for help

· If someone is in danger, Police or CYF should be contacted immediately.
· Call 0800 456 450 or visit www.areyouok.org.nz for information, resources and services on family violence. 
· National Network of Stopping Violence Services 0800 478 778
A network of community organisations working to end men’s violence to women and children across Aotearoa/New Zealand
· Women’s Refuge 0800 733 843
See your local telephone directory or www.womensrefuge.org.nz for the refuge nearest to you. Women’s Refuge is an independent community organisation run by women for women and children. It provides support and information and services are confidential and free.

· Citizens Advice Bureau 0800 FOR CAB (0800 367 222)
Citizens Advice Bureau provide information, advice, advocacy and support to individuals. Services are free, impartial and confidential. Resources are comprehensive and regularly updated.
· Preventing Violence in the Home 0508 DV HELP (0508 384 357)
Preventing Violence provides an extensive range of services, including a national helpline; 24 hour crisis and advocacy for adult and child victims of family violence; a stopping violence programme for abusive people; a Child Crisis Team intervention service for children who have witnessed family violence; coordination of SAFTINET, an interagency network.
· Relationship Services 0800 RELATE (0800 735 283)
Relationship Services’ specialty is working with single people, married and defacto couples in – and out of – all kinds of relationships.
· Jigsaw 0800 228 737
Jigsaw is an umbrella group for child abuse prevention services and child protection services in New Zealand.
· PlunketLine 0800 933 922
Parents seeking advice on any aspect of the health and development of their child aged under five can phone PlunketLine to speak to a Plunket nurse.

· For a full directory of family violence related services, follow this link:http://www.familyservices.govt.nz/directory/searchproviderpublic.htm?categoryId=966 
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Show you’re against violence towards women

www.whiteribbon.org.nz





